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Title Fragrant Tea Collection—Dynamic Image Design of

Traditional Chinese Medicine Tea Shop

Abstract

With the popularization of Chinese medicine and milk tea in China, a series
of image designs will be made around Chinese medicine health care,
medicated diet and dietotherapy, and the brand image will be dynamically
designed . Firstly, the related concepts of brand dynamic image design are
explained. Secondly, the dynamic expression forms of brand image design
are listed. Finally, the dynamic trend of brand design and the
communication and application of brand dynamic design are expounded The
aim is to break the limitation of brand image design from static to dynamic
evolution, forming a better visual effect and showing the infinite vitality
of brand image This topic will use AE animation production software and
Photoshop software will design the basic logo, milk tea packaging dynamic
logo, 2D animation including the early stage of the dynamic image design
packaging design later dynamic poster animation production and so on.
Finally, a promotional film is produced to enable the public to have a more

intuitive understanding of the Chinese medicine tea shop.

Keywords brand image design dynamic design animation production

traditional Chinese medicine tea shop
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